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Homepro : AGM 2022

on 8 April 2022
E-AGM

Event ÚöĈ Ë¬èãæÕÜäõâóÔ 
Carbon Footprint

198.3 tCo2e

ÿØöãÛÿØ¬óÂòÛÂóäÜæúÂÖÚăâ

22,029 ÖÚ
(ÿßøćîÕúÕÌòÛÜäõâóÔÂ®óÌ Co2ØöćÿÂõÕÃ÷ĈÚ)

ÂóääÔäÈÅ°ÂóäĂË QR Code ĀØÚÂóäĀÉÂ
ÿîÂëóä ĀæñĀÝ¬Ú CD ÂòÛÝúä¬èâÈóÚ

ØòĈÈÚöĈ ìóÂÝú×øîìùÚÖîÈÂóäÿîÂëóäÊÛòÛäúÜÿæ¬â ëóâóä×ØČóăÕāÕã
- ÂäîÂĀÛÛàîä°âØöćăÕäòÛÉóÂÿîÂëóäÿËõÎÜäñËùâë¬ÈĂìÛäõêòØ ÿßøćîÕČóÿÚõÚÂóäÉòÕë¬È
- ë¬È E-mail : ir@homepro.co.th ßäîâËøćî ĀæñØöćîãú¬ ÿßøćîÕČóÿÚõÚÂóäÉòÕë¬È



ĂÚÂóäÜäñËùâÉñâöÂóäÕČóÿÚõÚÂóäÜäñËùâÿäöãÈÖóâèóäñØöćĀÉÈăèÖóâìÚòÈëøîÿËõÎÜäñËùâ āÕã
ÝúÕČóÿÚõÚÂóäÜäñËùâÉñĀÉÈäóãæñÿîöãÕÃîÈĀÖ¬æñèóäñÂ¬îÚÂóäæÈÅñĀÚÚ

ÿÚøćîÈÉóÂÿÜĆÚÂóäÜäñËùâ Ý¬óÚëøćîîõÿæĆÅØäîÚõÂë° ìóÂÝú×øîìùÚØ¬óÚĂÕâöÃîÅõÕÿìĆÚ ìäøî ÃîÌòÂ×óâ ëóâóä×
ÕČóÿÚõÚÂóäăÕ 2 èõÙö
1.ÂäÔö×óâÝ¬óÚË¬îÈØóÈ DAP e-Shareholder MeetingÝú×øîìùÚëóâóä×ÿÃöãÚÅČó×óâìäøîÃîÅõÕÿìĆÚ Ý¬óÚË¬îÈØóÈ DAP 

e-Shareholder Meeting ØöćăÕæÈØñÿÛöãÚÖîÚÿÃóÜäñËùâ āÕãÝúÕČóÿÚõÚÂóäÜäñËùâÉñÖîÛÅČó×óâÕòÈÂæ¬óèĂÚØöćÜäñËùâ

2.ÂäÔöØöćÝú×øîìùÚÖîÈÂóä×óâÕèãÖÚÿîÈĂìÝú×øîìùÚØöćÖîÈÂóäëîÛ×óâÕèãÖÚÿîÈ ßõâß°ĂÚË¬îÈÂóäë¬ÈÅČó×óâè¬ó 
Ö́îÈÂóä×óâÅČó×óâÕèãÖÚÿîÈµ Ì÷ćÈÂääâÂóäÉñÿäöãÂËøćîÝú×øîìùÚØ¬óÚÕòÈÂæ¬óè ÉóÂÚòĈÚĂìÝú×øîìùÚÂÕÜù¬â Unmute ÿßøćî
ÿÜõÕ ăâÅ° ëČóìäòÛÂóä×óâÅČó×óâ  āÕãÂóä×óâÅČó×óâÕèãÖÚÿîÈÚòĈÚ ÂääâÂóäÉñÿäöãÂìæòÈÉóÂăÕâöÂóäÖîÛÅČó×óâØöć
ăÕäòÛÉóÂË¬îÈØóÈ DAP e-Shareholder Meeting ÖóâÃî 1 ÿäöãÛäîãĀæè
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ÂóäÕČóÿÚõÚÂóäÜäñËùâ

ÜõÕăâÅ° ÿÜõÕăâÅ°



ÛäõêòØðĂËèõÙöÂóäæÈÅñĀÚÚÿëöãÈĀÛÛ1ìùÚÖ¬î1ÅñĀÚÚÿëöãÈ(1Share: 1Vote)āÕã
ìæòÈÉóÂÉÛÂóääóãÈóÚĂÚĀÖ¬æñèóäñÝúÕČóÿÚõÚÂóäÜäñËùâÉñÃîĂìØöćÜäñËùâæÈÅñĀÚÚÿëöãÈāÕãÝú×øî
ìùÚëóâóä×æÈÅñĀÚÚÿëöãÈăÕÝ¬óÚË¬îÈØóÈDAPe-ShareholderMeetingØöćăÕæÈØñÿÛöãÚÖîÚÿÃó
ÜäñËùâāÕãâöÿèæóĂÚÂóäæÈÅñĀÚÚ2ÚóØöØòĈÈÚöĈìóÂÝú×øîìùÚăâ¬ăÕÕČóÿÚõÚÂóäĂÕąäñÛÛÉñÛòÚØ÷ÂÿÜĆÚ
ÂóäæÈÅñĀÚÚÿìĆÚÕèãĂÚèóäñÚòĈÚą

ëČóìäòÛÝú×øîìùÚØöćâîÛÊòÚØñĂìÝúîøćÚÿÃóä¬èâÜäñËùâ ĀæñÿÜĆÚĀÛÛîîÂÿëöãÈæÈÅñĀÚÚÖóâ
ÅèóâÜäñëÈÅ°ÃîÈØ¬óÚÝú×øîìùÚÚòĈÚ ÛäõêòØăÕÚČóÅñĀÚÚ ÿìĆÚÕèã ăâ¬ÿìĆÚÕèã ìäøîÈÕîîÂÿëöãÈ Öóâ
ÅèóâÜäñëÈÅ°ÃîÈØ¬óÚÝú×øîìùÚ  ÛòÚØ÷ÂäèâăèĂÚäñÛÛæÈÅñĀÚÚÃîÈDAP e-Shareholder Meeting 
ÿßøćîÂóäæÈâÖõÖóâèóäñăèĀæè

ëČóìäòÛÃîÛòÈÅòÛÛäõêòØĂÚë¬èÚØöćÿÂöćãèÂòÛÂóäÜäñËùâÝú×øîìùÚĀæñâÖõÃîÈØöćÜäñËùâÝú×øîìùÚ 
ëóâóä×ÕúăÕÉóÂëõćÈØöćë¬ÈâóÕèãæČóÕòÛØöć 8(ìÚó 70)ĂÚìÚòÈëøîÿËõÎÜäñËùâ
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ÂóäÕČóÿÚõÚÂóäÜäñËùâ



ØòĈÈÚöĈÿßøćîĂìÝú×øîìùÚØöćÿÃóÜäñËùâÝ¬óÚØóÈ OnlineÿÃóĂÉÿÂöćãèÂòÛèõÙöÂóäëîÛ×óâĀæñÂóä
æÈÅñĀÚÚÝ¬óÚOnlineâóÂÃ÷ĈÚÃîîÚùÎóÖõÿÜõÕèõÕöāîèõÙöÂóäÿßøćîÿÃóĂÉĀæñÿÖäöãâÂ¬îÚÿäõćâÜäñËùâ
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ÂóäÕČóÿÚõÚÂóäÜäñËùâ

ìóÂâöÜòÎìóĂÚÂóäÿÃóÜäñËùâëóâóä× ÖõÕÖ¬îăÕÖóâØöćĀÉÈăèĂÚìÚòÈëøîÿËõÎÜäñËùâ ìäøî
ëóâóä×ÖõÕÖ¬îØóÈ ÿÛîä°āØäéòßØ°  02-832-1494Āæñ 02-832-1416



ÛäõêòØăÕÿÜõÕāîÂóëĂìÝú×øîìùÚ ÿëÚîèóäñÂóäÜäñËùâÝú×øîìùÚ ĀæñËøćîÂääâÂóä āÕãâö
ìæòÂÿÂÔÒ° ĀæñèõÙöÂóäĂÚÂóäÿëÚî Ý¬óÚ Web Site ßäîâØòĈÈĀÉÈÃ¬óèÝ¬óÚÖæóÕìæòÂØäòßã°Āì¬ÈÜäñÿØé
ăØã ÖòĈÈĀÖ¬èòÚØöć  1ÖùæóÅâ 2564ĀæñÂČóìÚÕëõĈÚëùÕÂóääòÛÂóäÿëÚîèóäñĂÚèòÚØöć 14âÂäóÅâ 2565
ØòĈÈÚöĈĂÚË¬èÈÿèæóÂóäÿëÚîèóäñÂóäÜäñËùâÝú×øîìùÚĀæñËøćîÂääâÂóä ÃîÈÝú×øîìùÚÕòÈÂæ¬óè  ăâ¬âöÝú×øîìùÚ
Ø¬óÚĂÕÿëÚîèóäñÂóäÜäñËùâ ĀæñËøćîÂääâÂóä ÿßøćîÚČóÿÃóØöćÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2565

ÛäõêòØăÕâöÂóäÿÜõÕāîÂóëĂìÝú×øîìùÚëóâóä×ë¬ÈÅČó×óâæ¬èÈìÚóâóãòÈÛäõêòØð áóãĂÚèòÚØöć 5

ÿâêóãÚ 2565ăÕØöćìÚ¬èãÈóÚ ÚòÂæÈØùÚëòâßòÚÙ° ìäøî ir@homepro.co.th Ì÷ćÈĂÚË¬èÈÿèæóÕòÈÂæ¬óèăâ¬
âöÝú×øîìùÚØ¬óÚĂÕë¬ÈÅČó×óââóãòÈÛäõêòØð 

ØòĈÈÚöĈÿßøćîĂìÝú×øîìùÚëóâóä×ÿÃó×÷ÈäóãæñÿîöãÕÂóäÜäñËùâëóâòÎÜäñÉČóÜöÝú×øîìùÚÅäòĈÈÚöĈ ÛäõêòØ
ăÕØČóÂóäÿÝãĀßä¬ìÚòÈëøîÿËõÎÜäñËùâØòĈÈáóêóăØãĀæñáóêóîòÈÂåê ăèÛÚ WebsiteßäîâØòĈÈĀÉÈÃ¬óè
Ö¬îÖæóÕìæòÂØäòßã°ÖòĈÈĀÖ¬èòÚØöć 8 âöÚóÅâ 2565
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ÛäõêòØëČóÚòÂÈóÚ îöèóã ÉČóÂòÕ
ÅùÔ ÂõćÈÂóÎÉÚ°  îòéèäòÈëåêÐ°  ÿßøćîÿÜĆÚÅÚÂæóÈ ĀæñÖîÛÅČó×óâĂÚÂäÔö

ØöćâöÅČó×óâØöćÿÂöćãèÃîÈ

1.ëČóÚòÂÈóÚÂÏìâóã Wissen& Co Limited Åøî ÅùÔáòØä èéõÚèòÓÚßÈé°  ÿßøćîÿÜĆÚ
ÖòèĀØÚîõëäñ ĀæñÿÜĆÚÅÚÂæóÈĂÚÂóäÖäèÉëîÛÂóäÚòÛÅñĀÚÚÿëöãÈ

2.ÖòèĀØÚÝú×øîìùÚäóãã¬îãØòĈÈÚöĈÿßøćîĂìÿÜĆÚăÜÖóâÂóäÂČóÂòÛÕúĀæÂõÉÂóäØöćÕö  
ÛäõêòØăÕ ĀÖ¬ÈÖòĈÈĂì ÅùÔËÚõÚØä° äùÚëČóäóÎ Ì÷ćÈÿÜĆÚÂääâÂóäîõëäñÿßøćîÿÜĆÚ
ÖòèĀØÚîõëäñ ĀæñÿÜĆÚÅÚÂæóÈĂÚÂóäÖäèÉëîÛÂóäÚòÛÅñĀÚÚÿëöãÈ

ÂóäÜäñËùâëóâòÎÝú×øîìùÚÅäòĈÈÚöĈ ÛäõêòØÉòÕĂìâöÝúëîÛÛòÎËöĀæñÖòèĀØÚ
îõëäñ ÿÃóä¬èâÜäñËùâÕòÈÚöĈ
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èóäñØöć 1ßõÉóäÔóäòÛäîÈäóãÈóÚÂóäÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2564

èóäñØöć 2ßõÉóäÔóäòÛØäóÛäóãÈóÚÝæÂóäÕČóÿÚõÚÈóÚÃîÈÛäõêòØð ĂÚäîÛÜö 2564

èóäñØöć 3ßõÉóäÔóîÚùâòÖõÈÛĀëÕÈÑóÚñÂóäÿÈõÚ ĀæñÈÛÂČóăäÃóÕØùÚÿÛĆÕÿëäĆÉ Āæñ
äóãÈóÚÃîÈÝúëîÛÛòÎËö ëČóìäòÛäîÛÜöÛòÎËöëõĈÚëùÕ Ô èòÚØöć31 ÙòÚèóÅâ 
2564

èóäñØöć 4ßõÉóäÔóîÚùâòÖõÿäøćîÈÂóäÉ¬óãÜòÚÝæÜäñÉČóÜö2564

8

èóäñØöć 6ßõÉóäÔóîÚùâòÖõÂóäĀÖ¬ÈÖòĈÈÂääâÂóäÛäõêòØĀØÚÂääâÂóäØöćÖîÈîîÂÖóâèóäñ

èóäñÂóäÜäñËùâ

èóäñØöć 5ßõÉóäÔóîÚùâòÖõÂóäÿßõćâÉČóÚèÚÂääâÂóä ĀæñĀÖ¬ÈÖòĈÈÂääâÂóäÿÃóĂìâ¬
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èóäñØöć 8ßõÉóäÔóîÚùâòÖõÉ¬óãÿÈõÚÛČóÿìÚĆÉÂääâÂóäÜäñÉČóÜö 2564

èóäñØöć 9ßõÉóäÔóîÚùâòÖõĀÖ¬ÈÖòĈÈÝúëîÛÛòÎËö ĀæñÂČóìÚÕÅ¬óëîÛÛòÎËöÜäñÉČóÜö 2565

èóäñÂóäÜäñËùâ

èóäñØöć 7ßõÉóäÔóîÚùâòÖõÅ¬óÖîÛĀØÚÂääâÂóäÜäñÉČóÜö 2565



ßõÉóäÔóäòÛäîÈäóãÈóÚÂóäÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2564
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ü җҴңҙҷӆ Ҿҧ҄ҴқҺ҃ҴҥҙҷӆҝҥҲҌҺң ӂҖӥҊҳҖҙӋҴҥҴҤ҉Ҵқ҃ҴҥҝҥҲҌҺңҬҴңҳҏҞһӥҘҹүҭҺӥқҝҥҲҊӋҴҝҷ 2564

ҍҸӆ҉ҝҥҲҌҺңҾңҹӆүҩҳқҙҷӆ 8 ҾңҫҴҤқ 2564 ҿҧҲӂҖӥҊҳҖҬӤ҉ӁҭӥҗҧҴҖҭҧҳ҃ҙҥҳҠҤӨҢҴҤӁқҥҲҤҲҾҩҧҴ 

14ҩҳққҳҜҿҗӤҩҳқҝҥҲҌҺңҬҴңҳҏҞһӥҘҹүҭҺӥқ 

ü ҆ҕҲ҃ҥҥң҃ҴҥӂҖӥҠҶҊҴҥҕҴҿҧӥҩҾҭӅқҩӤҴҘһ҃җӥү҉җҥ҉җҴңңҗҶ҄ү҉ҙҷӆҝҥҲҌҺңҞһӥҘҹүҭҺӥқ ҊҸ҉ҾҬқү

җӤүҞһӥҘҹүҭҺӥқ ҾҠҹӆүҠҶҊҴҥҕҴҥҳҜҥү҉ҥҴҤ҉Ҵқ҃ҴҥҝҥҲҌҺңҬҴңҳҏҞһӥҘҹүҭҺӥқҝҥҲҊӋҴҝҷ2564 ҙҳӇ҉қҷӇӂҖӥ

ҿқҜҥҴҤ҉Ҵқ҃ҴҥҝҥҲҌҺңҬҴңҳҏҞһӥҘҹүҭҺӥқҝҥҲҊӋҴҝҷ 2564 ҙҷӆӂҖӥҊҳҖҬӤ҉ӁҭӥҠҥӥүң҃ҳҜҭқҳ҉Ҭҹү

ҾҌҶҏҝҥҲҌҺңӁқ̓ҥҳӇ҉қҷӇҿҧӥҩ (ҬҶӆ҉ҙҷӆҬӤ҉ңҴҖӥҩҤҧӋҴҖҳҜҙҷӆ 1 ҭқӥҴ 14 -41)

ü ңҗҶ҄ү҉ҙҷӆҝҥҲҌҺңҞһӥҘҹүҭҺӥқӁқҩҴҥҲқҷӇ ӁҭӥҘҹү̓ҲҿққҾҬҷҤ҉ӂңӤқӥүҤ҃ҩӤҴ҃Ҹӆ҉ҭқҸӆ҉҄ү҉ҊӋҴқҩқҾҬҷҤ҉

ҙҳӇ҉ҭңҖ҄ү҉ҞһӥҘҹүҭҺӥқҍҸӆ҉ңҴҝҥҲҌҺңҿҧҲӁҌӥҬҶҙҚҶҧ҉̓Ҳҿққ
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ßõÉóäÔóäòÛØäóÛäóãÈóÚÝæÂóäÕČóÿÚõÚÈóÚÃîÈÛäõêòØð ĂÚäîÛÜö 2564
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Corporate Group Structure

13

Home Product Center Plc. : Operating HomePro in Thailand

Objective to 
operate retail 
business under 

trade name 
òMega Home ó.

Holds 99.99% of 
total shares

Objective to 
operate a retail 

business in 
Malaysia.

Holds 100% of 
total shares

Objective to 
manage rental 

space and 
provide utilities 

services to 
tenants.

Holds 99.99% of 
total shares

Objective to 
operate the 
warehousing 

and distribution.

Holds 99.99% of 
total shares

Objective to 
operate a retail 

business in 
Vietnam

Holds 100% of 
total shares

Home Product 
Center (Vietnam) 

Co., Ltd.

Home Product 
Center (Malaysia) 

Sdn. Bhd.

Mega Home 
Center Co., Ltd.

Market Village 

Co., Ltd. 
DC Service 

Center Co., Ltd.



Store Footprint

Greater Bangkok :  30 stores

Upcountry :  57 stores

Greater Bangkok :  5 stores

Upcountry :  1 store

Greater Bangkok :  3 stores

Upcountry :  11 stores

Malaysia :  7 stores

14Remarks: In 2021, 3 closure of HomePro S; 1 store for relocation and 2 for expired leasing contract



Number of Store Closed

No store closure in Malaysia during 4Qô2020 to 1Qô2021 but the operating hours was limited* 15

21

3

7

4th Wave

3Q21

2

7

3rd Wave

2Q21

2

1

2nd Wave

4Q20-1Q21

69

8

6

1st Wave

1H20

Malaysia

Malaysia

Malaysia
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1.0

5.0

6.8

2019 2020 2021

% E-Commerce's sale mix

E ðCommerce Sales Mix



Sustainable Sales Growth

Unit : million baht

56,928 
59,888 61,951 63,046 

58,347 60,568 

2016 2017 2018 2019 2020 2021

Å In 2021 , the revenue from contracts with customers has increased by 3.8 %, in which the same store 
sales rose by 3.4 %.

*  Service Income (Home Service) was included since 2018
17



Other Income 

18

Other  Income % to Sales

% to sales

TFRS15
Adoption 

4,346 
4,099 

4,327 

3,402 3,358 

7.3%

6.6%
6.9%

5.8%
5.5%

2017 2018 2019 2020 2021

Å Rental income has decreased due to lower rental income resulted from the cancellation of HomePro Expo in 2021 compared with 
2020 when the events were held in the third and fourth quarters along with a decline in rental income from leasable space of 
Market Village and HomePro stores as a result of government's orders to close shopping centers and limit only a certain busin esses 
to operate, in which the Company has lowered or waived rental fees for tenants. 

ÅOther income increased in relation to the increasing promotional activities with vendors in both stores and online channels.
18

Unit : million baht

1,527

1,875

1,223

2,135 13.9%

-19.9%



Å The amount increases in SG&A was attributable to expenses associated with employee salaries and welfare, expenses 
related to taking care of associates during the severe outbreak of COVID -19 such as expenses in building a field hospital, 
utilities and marketing expense. Nevertheless, the overall SG&A as a percentage of Sales has fell marginally.

SG&A Expenses

19
Å Cost of rental increased due to expenses related to additional rental space at Rangsit Klong 4 and Suksawat Store, which 

opened at the end of the fourth quarter 2020 , therefore, cost of rental was recognized full year in 2021 . Similarly, the new 
store of HomePro in Bangna Km. 1, was recently opened in the fourth quarter of 2021 , also partially caused.

Unit : million baht

TFRS15
Adoption 

Sales Related Cost of Rental

13,750
11,970 11,945 10,965 11,349

595 645
554 609

23.0%

19.3% 18.9% 18.8% 18.7%

2017 2018 2019 2020 2021



NPAT& EPS

NPAT in 2021 increased by 5.5% and NPAT as a percentage of sales has marginally increased 
from 8.8% in 2020 to 8.9% in 2021. Earnings per share (EPS) were Baht 0.41 in 2021.

20

FY 2017 2018 2019 2020 2021

EPS 0.37 0.43 0.47 0.39 0.41

4,886 
5,613 

6,177 

5,155 5,441 

8.2% 9.1% 9.8% 8.8% 8.9%

2017 2018 2019 2020 2021

Unit : million baht

% to sales



Track record of endorsement in key sustainable indices

21

Included in the DJSI 
Emerging Market 
since 2017

Received AA 
rating from 
MSCI-ESG

FTSE4Good

Included in the 
FTSE4Good since 
2016

International

Domestic

!Da LƴǾŜǎǘƻǊǎΩ /ƘƻƛŎŜ

Excellence CG Score Listed in ESG100 Index Anti-Corruption Certified

Included in the 
Bloomberg Gender 
Equality Index (GEI)

Being listed in CDP in 
the fields of climate 
change with άA-έ

Received Sustainably 
Low Risk Rating in ESG 
Risk ranking 

Being listed in Thailand 
Sustainability Investment by SET 

for the 7th consecutive year

Receiving Sustainability Disclosure 
Recognition 

2021 from Thaipatinstitute

Receiving a highly commended in 
Sustainability Awards from SET



ßõÉóäÔóîÚùâòÖõÈÛĀëÕÈÑóÚñÂóäÿÈõÚ ÈÛÂČóăäÃóÕØùÚÿÛĆÕÿëäĆÉĀæñäóãÈóÚ
ÃîÈÝúëîÛÛòÎËö ëČóìäòÛäîÛÜöÛòÎËöëõĈÚëùÕ Ô èòÚØöć 31 ÙòÚèóÅâ 2564
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Unit : MB

2020 2020 VAR %

Total Assets 58,586.3 56,090.8 2,495.6 4.4

Total Liabilities 35,695.9 34,525.5 1,170.4 3.4

Total Equities 22,890.4 21,565.2 1,325.2 6.1

Sales 60,567.9 58,346.8 2,221.1 3.8

Total Revenue 63,925.8 61,749.0 2,176.8 3.5

Net Profit 5,440.5 5,154.7 285.8 5.5

Earning Per Share (Baht) 0.41 0.39 0.02 5.1

Paid -Up Capital (M. Share) 13,151.2 13,151.2 0.0 0.0

- ҬӋҴҭҥҳҜҥҴҤ҉Ҵқ҄ү҉ҞһӥҬүҜҜҳҏҌҷӂҖӥӁҭӥ̓ҩҴңҾҭӅқ ҿҜҜӂңӤңҷҾ҉ҹӆүқӂ҄

- ҥҴҤҧҲҾүҷҤҖ҉ҜҿҬҖ҉ҒҴқҲ҃ҴҥҾ҉Ҷқ ҜҳҏҌҷ҃ӋҴӂҥ҄ҴҖҙҺқҾҜӅҖҾҬҥӅҊ ҿҧҲҥҴҤ҉Ҵқ҄ү҉ҞһӥҬүҜҜҳҏҌҷ 

ҝҥҴ҃ґҗҴңҥҴҤ҉ҴқҝҥҲҊӋҴҝҷ
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ü ҜҥҶҫҳҙӂҖӥҊҳҖҙӋҴ҉ҜҿҬҖ҉ҒҴқҲ҃ҴҥҾ҉Ҷқ ҉Ҝ҃ӋҴӂҥ҄ҴҖҙҺқҾҜӅҖҾҬҥӅҊ ҿҧҲҥҴҤ҉Ҵқ҄ү҉ҞһӥҬүҜ

ҜҳҏҌҷ ҬӋҴҭҥҳҜҝҷ ҬҶӇқҬҺҖ ҕ ҩҳқҙҷӆ 31ҚҳқҩҴ҆ң 2564 ҍҸӆ҉ҞһӥҬүҜҜҳҏҌҷӂҖӥҗҥҩҊҬүҜҿҧӥҩ ҿҧҲ

ӂҖӥҞӤҴқ҃ҴҥҠҶҊҴҥҕҴҊҴ҃ҙҷӆҝҥҲҌҺң҆ҕҲ҃ҥҥң҃ҴҥҗҥҩҊҬүҜ҆ҥҳӇ҉ҙҷӆ 2/2565 ҩҳқҙҷӆ 21

҃ҺңҢҴҠҳқҚӨ 2565 ҿҧҲ҆ҕҲ҃ҥҥң҃ҴҥҜҥҶҫҳҙ҆ҥҳӇ҉ҙҷӆ 2/2565  ҩҳқҙҷӆ 22 ҃ҺңҢҴҠҳқҚӨ2565 

ӀҖҤ҆ҕҲ҃ҥҥң҃ҴҥҗҥҩҊҬүҜҿҧҲ҆ҕҲ҃ҥҥң҃ҴҥҜҥҶҫҳҙ ӂҖӥҠҶҊҴҥҕҴҿҧӥҩҾҭӅқҩӤҴңҷ҆ҩҴң

Ҙһ҃җӥү҉ҿҧҲҾҠҷҤ҉Ҡү ҊҸ҉҄үқӋҴҾҬқүҗӤүҙҷӆҝҥҲҌҺңҬҴңҳҏҞһӥҘҹүҭҺӥқҾҠҹӆүҠҶҊҴҥҕҴүқҺңҳҗҶ

ü ңҗҶ҄ү҉ҙҷӆҝҥҲҌҺңҞһӥҘҹүҭҺӥқӁқҩҴҥҲқҷӇ ӁҭӥҘҹү̓ҲҿққҾҬҷҤ҉ӂңӤқӥүҤ҃ҩӤҴ҃Ҹӆ҉ҭқҸӆ҉҄ү҉ҊӋҴқҩқҾҬҷҤ҉

ҙҳӇ҉ҭңҖ҄ү҉ҞһӥҘҹүҭҺӥқҍҸӆ҉ңҴҝҥҲҌҺңҿҧҲӁҌӥҬҶҙҚҶҧ҉̓Ҳҿққ
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