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2. Corporate Group Structure

Home Product Center Plc. : Operating HomePro in Thailand

Mega Home
Center Co., Ltd.

Objective to
operate retail
business under

trade name
oMega Home 0.

Holds 99.99% of
total shares

HUA HIN

Market Village
Wit nsiindaan

Market Village
Co., Ltd.

Objective to
manage rental
space and
provide utilities
services to
tenants.

Holds 99.99% of
total shares

D N
Service
Distribution Center.

DC Service
Center Co., Ltd.

Objective to

operate the

warehousing
and distribution.

Holds 99.99% of
total shares

P

Home HomeBase

one shap fur all home. by HomePro Thailand

Home Product
Center (Malaysia)

Home Product
Center (Vietnam)

Sdn. Bhd. Co. Ltd.
Objective to- Obijective to
operate a retail operate a retail
business in business in

Malaysia. Vietnam

Holds 100% of
total shares

Holds 100% of
total shares
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9 Store Footprint

Greater Bangkok
Upcountry

Greater Bangkok

HomePro® Upcountry

Greater Bangkok
Upcountry

Malaysia

Remarks: In 2021, 3 closure of HomePro S;1 store for relocation and 2 for expired leasing contract

- 30 stores
. 57 stores

. 5 stores

1 store

. 3 stores

11 stores

. 7 stores




B=] Number of Store Closed

s D

Malaysia

Home

Malaysia

il =<~
; B2

Malaysia
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Ej E 3 Commerce Sales Mix

% ECommerce's sale mix

6.8

5.0

1.0

2019 2020 2021

Everything about home’ T From Saleupto On top
shop on HomePro App. HQOme) 56% 20%

e e s 20




i Sustainable Sales Growth

Unit : million baht

61,951 63,046
56,028 oeligEls I I
2016 2017 2018 2019

58,347 o0;288

2020 2021

A In 2021 , the revenue from contracts with customers has increased by

sales rose by 3.4 %.

* Service Income (Home Service) was included since 2018

3.8 %, in which the same store




i Other Income

Unit : million baht N—
Adoption

7.3%
5.8%
5.5%
—e
4,346 4.099 4,327
3,402 3,358

VW -19.9%

A 139%

2017 2018 2019 2020 2021

@ Other Income ® %to Sales

A Rental income has decreased due to lower rental income resulted from the cancellation of HomePro Expo in 2021 compared with
2020 when the events were held in the third and fourth quarters along with a decline in rental income from leasable space of
Market Village and HomePro stores as a result of government's orders to close shopping centers and limit only a certain busin esses
to operate, in which the Company has lowered or waived rental fees for tenants.

A Other income increased in relation to the increasing promotional activities with vendors in both stores and online channels.



Q% SG&A Expenses

Unit : million baht

TFR$5
Adoption

23.0%

554

2017 2018 2019 2020 2021

@® Sales Related @ Cost of Rental

A The amount increases in SG&A was attributable to expenses associated with employee salaries and welfare, expenses
related to taking care of associates during the severe outbreak of COVID -19 such as expenses in building a field hospital,
utilities and marketing expense. Nevertheless, the overall SG&A as a percentage of Sales has fell marginally.

Rangsit Klong 4 and Suksawat Store, which

2020 , therefore, cost of rental was recognized full year in 2021 . Similarly, the new
2021 , also partially caused.

Cost of rental increased due to expenses related to additional rental space at

opened at the end of the fourth quarter
store of HomePro in  Bangna Km. 1, was recently opened in the fourth quarter of




ﬁ NPAT& EPS

Unit : million baht

6,177

5,613 5,441
4,886 e

8.2%
% to sales

2017 2018 2019 2020 2021

EPS 0.37 0.43 0.47 0.39 0.41

NPAT in 2021 increased by 5.5% and NPAT as a percentage of sales has marginally increased

from 8.8% in 2020 to 8.9% in 2021. Earnings per share (EPS) were Baht 0.41 in 2021.




@ Track record of endorsement in key sustainable indices

International

Member of

Dow Jones

Sustainability Indices

Powered by the S&P Global CSA

Included in the DJSI

Emerging Market
since 2017

l Da Lyééaﬁzn\g%sg?

Included in the
FTSEGood since

eing gsieq

ainability Inv
for the 7" consecutive year

ALALA

Excellence CG Score

h MSCI
ESG RATINGS
FTSE4Good

Received AA
rating from
MSCIESG

I

Bloomberg

Gender-Equality
Index

\ 2021

Included in the
Bloomberg Gender
Equality Index (GEI)

,ﬁ’,‘

HIGHLY COMMENDED
Sustainability Excellence

Environmental  Social » Governance

Listed in ESG100 Index

i
)

INCDP

DISCLOSURE INSIGHT ACTION

SUSTAINALYTICS

Being listed in CDP in Received Sustainably
the fields of climate Low Risk Rating in ES
change withtA-€ Risk ranking

T

Receiving a highly commended in Receiving Sustainability Disclosure

ment by SET systainability Awards from SET Recognition

ESG100

2021 fromThaipatinstitute

Anti-Corruption Certified
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Financial Summary

2>
HomePro

Unit : MB
2020 2020 %

Total Assets 58,586.3 56,090.8 | A 24956 4.4
Total Liabilities 35,695.9 345255 | A 11704 3.4
Total Equities 22,890.4 21,5652 A 13252 6.1
Sales 60,567.9 58,346.8 A 2221.1 3.8
Total Revenue 63,925.8 61,7490 | A 2176.8 3.5
Net Profit 5,440.5 51547 A 285.8 5.5
Earning Per Share (Baht) 0.41 0.39 0.02 5.1
Paid -Up Capital (M. Share) 13,151.2 13,151.2 0.0 0.0

- T HKHIR Ty “KIfiy KKB BARHK vie TY G K] KKk 4K %

- HIDNPHBK KR T X THOK Ky 5B D¢ h@ORTH TR T4~y “Klfiy KKy bY
Kk O rwxTHHTOH: Tk k H XYY Tk 4

23



U KHYex 3KXKINNX K3 YT:KeTX:F Tk X~ THE: Yk Ty Y Tk
Kp b8 HKkUTKITHKE @3 1 K X k @ ZBB4 i BKEy KKR blfe Ty Kempile er
KKK ATK™ TUr KYATH e TR T 3 40k HXB2565" s @6 ma T
" hHHIBOS @& b X~ HHH™ TIRRES caxx3R2ip, HIREEH K K ©
| KH 5 X" HHH™ THXxHe Ty KemX X HHH™ TUHKHYGX:
3h” xiy:: emXQKYH: Ky NW:" ykYTeT k Hwy soxmy 1 X

U HXYY. :3 RHOHKEWT KK o THX B By Xex K FRIHKVIET oI i KT .Vl oK €T
336 HOR VKB T il H T b Rrerpio TIKED ek K

24



/' n

(and]

N /7 sn S 7

1564

2>
HomePro

25



